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PUBLIC HEALTH: REVIEW AND CULMINATING ASSIGNMENT
Amy Reinders

Lesson Title
Review and Culminating Assignment

Grade Level
7/8, 9/10,11/12 as a current event

Lesson Overview/Summary
Using the knowledge and skills developed regarding the spread of viruses, development and
utilization of vaccines to prevent the spread of disease, and the role of Public Health, develop a
social media campaign that could be utilized by Public Health in the lead up to the next Flu season.

Time Required
One class period to complete Parts A & B of the lesson plan, followed by 2-3 classes to allow
for group collaboration and project design. An additional class could be used to share student
campaigns, either as presentations, or as a gallery style presentation.

Purpose
§

To demonstrate an understanding of what Public Health is and what its roles and
responsibilities are today

§

To demonstrate an understanding of how Public Education campaigns put on by Public
Health work to inform the general public on important community health matters

§

To demonstrate the ability to communicate important scientific health concepts to the
general public

Prior Knowledge
§

Understanding of disease transmission

§

Understanding of factors contributing to disease transmission

§

Understanding of how vaccines work

§

Understanding of common misconceptions about vaccines

§

Understanding of Public Health
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Expectations
§

Students will work together in small groups to develop a social media campaign that could
be used by a Public Health agency during next year’s Flu season

Assessment
§

Ability to collaborate with other students

§

Ability to clearly communicate main ideas/important issues of the campaign to the general
public

§

Appropriate utilization of time to complete the task

§

Creativity of campaign

§

See evaluation criteria for more formal assessment

Part A: Prior Knowledge/Unit Review
Begin the lesson with a review of the key concepts and ideas that have been covered over the past
few lessons, by completing the following activity with students:
Hand out 6 index cards to each student. Ask students to create 3 question & answer pairs, placing
the question on one index card, and the answer on a separate index card. Students should create 1
question & answer pair for each of the following topics: Viruses, Vaccines, Public Health.
Have students hand in their question & answer cards at the front, creating one stack of questions,
and a second stack of answers. Shuffle and pass out the answer cards randomly to all students.
Shuffle the question cards and you can then do one of the following:
(i) One at a time, read the question cards to the class as a whole, and have students share if they
believe they have the matching answer card by reading their answer cards to the class … there may
be multiple answers that fit the same question as students may have written similar questions to
begin with
(ii) Randomly distribute the question cards and have students get up and move around the
classroom, meeting with one another and discussing the questions at hand, trying to find where
the matching answer card is
Once this activity is completed, bring everyone together and see if any further questions have
arisen or if any clarification is needed by students.
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Part B: Introduction of Assignment
Pass out the assignment handout and rubric (see Appendix) to students, and review it with the
class. Consider having a copy of it projected at the front for students to following along with.
Go through some of the previous campaigns that have been used by Public Health agencies during
Flu season. Below are some recent resources to start with, but consider including some older
campaign material as well in your presentation:
Immunize Canada; Influenza
Government of Canada; Flu Awareness Resources
Have students consider the following questions when looking at samples from these campaigns:
§

What first catches your attention or does this even capture your attention?

§

What is the main message it is trying to convey? Is the message clear, or cluttered?

§

Is there any additional information that you gain from this campaign? Are you directed to
any other resources for further information?

§

What, if any, emotions do you have in response to this campaign? Do you consider this to be
effective? If so, why? If not, why not?

Part C: Student Collaboration and Assignment Completion
Provide students with time and appropriate tools to work on this assignment.

Culminating Assignment
As a savvy user of social media, you and your team (of 2-4 people) have been hired to create a new
social media campaign for a Public Health agency for the upcoming Flu season. Your campaign will
need to include the following:
(i)

A typed, one page campaign proposal that addresses the following questions:
§

What is the key message you are trying to convey through your campaign?

§

Why do you feel that this is the most important message regarding Flu season to deliver
through your campaign?

Appendix
§

Who is the target audience of your campaign?

§

Why are they your target audience?

§

Where will your campaign be featured? What social media avenues will you use?
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§

What obstacles may you encounter in mounting this social media campaign? What can you
do to reduce these obstacles?

(ii) A list of 5 sources (APA citations) used in your research and evidence gathering that helped
develop and shape your campaign. For each source, write a one paragraph summary that outlines
what information the source provides to its audience and identifies who the publishing authority is.
(iii) 3 original separate visual components. These may include any combination of infographics,
memes, viral videos or any other medium that could be used on social media.
(iv)

An appropriate and memorable hashtag that can be used throughout your campaign.

Suggested Evaluation Criteria
Collaboration
§

Worked well with others?

§

Contributed ideas and participated in group discussions?

§

Project work was equally distributed among group members?

Development Process
§

Demonstrated good time management?

§

Completed appropriate research?

§

Utilization of appropriate resources?

§

Thought and care have been demonstrated in putting together the visual components?

Knowledge, Thinking, and Understanding
§

Campaign proposal demonstrates an understanding of key concerns of Flu season,
influenza, and/or vaccines?

§

Campaign proposal explains the rationale in selecting the target audience?

§

Campaign proposal demonstrates critical thinking in considering what obstacles could be
encountered in mounting this campaign?

© Defining Moments Canada 2018. All rights reserved.

4

DefiningMomentsCanada.ca

Communication
§

Visual components deliver a clear and direct message?

§

Message is easy to understand by the general public?

§

Message is directed to intended audience?

Creativity
§

Visual components are eye catching and memorable?

§

Visual components are appealing?

§

Hashtag is memorable and connects to campaign message?

Suggested Resources:
Health Canada and Public Health Agency of Canada Guidelines on Public Engagement (PDF)
Flu Watch
Report on the State of Public Health in Canada; Infectious Disease, the Never-ending Threat
(2013)
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